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Mission of the marketing program

“The marketing program seeks to prepare distinguished and qualified
personnel, scientifically, professionally and ethically, in the field of
marketing and its various specializations, through an advanced academic
program, applied scientific research and effective partnerships. This gives
graduates a competitive advantage and qualifies them to keep pace with
the requirements of the labour market and compete locally and regionally,
as well as develop their ability to innovate and employ marketing
knowledge and skills to serve business and community sectors and
contribute to achieving the goals of sustainable development.”




