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Marketing Program Objectives According to the Updated Program Mission:

1. To prepare distinguished graduates who possess the knowledge and
skills necessary to work in various marketing fields and specializations.

2. To equip students with modern scientific knowledge, professional skills,
and technical expertise that enable them to keep pace with
developments in the business environment and the job market.

3. To develop students’ analytical, creative, and innovative thinking
abilities in solving marketing problems and making decisions.

4. To qualify graduates to compete in local and regional job markets
through advanced academic programs.

5. To promote the values of professional ethics, social responsibility, and
commitment to sustainable marketing practices.

6. To develop self-learning skills, continuous professional development,
and entrepreneurship.

7. To support scientific research and practical applications in the field of
marketing in a way that contributes to serving the community and
achieving sustainable development goals.

8. To enhance communication and teamwork skills, and the use of digital
technologies and digital transformation in marketing activities.
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